LESSON ONE: COMPETITION LAW
Specific Objectives
By the end of the unit, students should be able to:
1-Remember: Define basic competition law terms.
2-Understand: Explain basic concepts related to competition.
3-Apply: Use competition terminology in simple sentences.
4-Analyze: Identify key terms and ideas in a text about competition.
5-Evaluate: Distinguish between competitive and anti-competitive practices.

6-Create: Write a short paragraph about competition in the market.

1. Legal Vocabulary

English Term Arabic Meaning
Competition FIEEN
Free competition 5 sl ddlual)
Market G5 gl
Competitor EYCEN
Undertaking Hsn al)
Consumer ellgiod)
Monopoly OlEaY)
Dominant position Lagell dpmaia
Abuse of dominant position 4iaell dma § Jhaiu)
Cartel Crmmadliall (5 )\Sia) (5l /alla
Anti-competitive agreement 4udliall (malic @l
Price fixing DY) i
Market share 438 ool Aaall
Merger zles!
Unfair competition de g phall e Andlidl
Restriction of competition  dwdliall 2
Economic activity sbaidy) Lalal)
Competitive market dandlilll 5 sudl

Competition Authority Andlial) ddalu
Sanction A gal) / o) 3al)



Note: For the specific Algerian institution 4wdlial) ulas, the appropriate English expression is
Competition Council.

2. Simple Legal Definitions
Definition 1 — Competition

Competition is a situation in which two or more businesses offer goods or services and try to
attract consumers in the same market.
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Definition 2 — Dominant Position

— Dominant Position

A dominant position is a strong position held by an undertaking that may allow it to influence
the conditions of competition in a market.
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3. Simplified Legal Text

Competition Law

Competition law aims to protect free competition in the market. Businesses must
not enter into agreements intended to fix prices, divide markets or restrict
competition. An undertaking in a dominant position must not abuse that position
in a way that harms competition. Competition authorities may investigate anti-
competitive practices and impose sanctions in accordance with the law.
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Educational Note:
This is a simplified educational legal text. It is not a verbatim quotation from Algerian
legislation.



4. READING

Competition in the Market

Competition is an important part of business activity. In a competitive market, several
businesses offer goods or services to consumers. Each business tries to attract customers by
offering better prices, good quality or improved services.

Competition may give consumers more choices and encourage businesses to improve their
products. It may also encourage businesses to become more efficient and innovative.

However, some businesses may try to restrict competition. For example, competitors may
agree to fix prices, divide markets or limit production. Such practices may harm consumers
and other businesses.

Another important concept is the dominant position. An undertaking may have a strong
position in a particular market. Having a dominant position is not necessarily unlawful. The
legal problem may arise when an undertaking abuses that position and restricts competition.



