Reading Passage: "The Paradox of Choice"
Text: 
Imagine walking into a grocery store to buy a simple jar of jam. Fifty years ago, you might have faced two or three options: smooth or chunky, maybe one brand. Today, you are likely to confront 30 or 40 varieties—organic, sugar-free, superfruit-infused, artisanal small-batch, and more. At first glance, this abundance seems like an unqualified good. More choice, the logic goes, means more freedom and more opportunity for happiness. But a growing body of research in psychology and behavioral economics suggests a surprising counterclaim: beyond a certain point, an excess of options can actually reduce our well-being.
This phenomenon is called the paradox of choice, a term popularized by the American psychologist Barry Schwartz in his 2004 book, The Paradox of Choice: Why More Is Less. Schwartz and his colleagues found that while some choice is clearly better than none, the relationship between choice and satisfaction is not linear. Instead, it follows an inverted-U curve. When choice increases from zero to a moderate number, people feel empowered and satisfied. However, when the number of options continues to grow, several negative effects emerge.
The first negative effect is decision paralysis. Faced with 40 types of jam or 100 investment funds for a retirement account, many people simply fail to decide at all. In a famous series of studies (Iyengar & Lepper, 2000), shoppers at an upscale grocery store were offered samples of either 6 or 24 varieties of jam. Of those who saw the large display, only 3% made a purchase. Of those who saw the small display, 30% bought jam. The vast selection, intended to attract, actually paralyzed consumers.
Second, even when people do make a choice from a vast array, they tend to experience lower satisfaction than those who choose from a smaller set. Why? Because with many options, it becomes nearly impossible to feel confident that you have chosen the absolute best one. You are haunted by the ghost of the road not taken—what Schwartz calls opportunity cost. The more attractive the alternatives, the more you wonder, "What if I had chosen the other one?" This reduces the pleasure you get from your actual choice.
Third, large arrays of options raise our expectations. If there are 50 types of jeans, surely one pair will fit perfectly, flatter every curve, and never fade. When reality fails to meet this impossible standard—when the jeans are merely comfortable—we feel disappointed. In contrast, the shopper who had only two options is more likely to feel satisfied with a merely adequate outcome.
However, the paradox of choice does not affect everyone equally. Schwartz identifies two broad personality types: maximizers and satisficers. Maximizers are individuals who relentlessly seek the absolute best possible outcome. They exhaustively compare every option, and as a result, they are more prone to decision paralysis, regret, and post-purchase dissatisfaction. Satisficers, by contrast, settle for an option that meets their minimum criteria—"good enough." While maximizers may objectively end up with slightly better results, satisficers consistently report greater happiness and lower regret.
Does this mean we should abandon choice altogether? Not at all. The solution is not fewer choices in society but rather better strategies for managing choice as individuals. Schwartz suggests practical tactics: limit your options deliberately (e.g., only visit three stores), accept that "good enough" is often sufficient, practice gratitude for what you chose rather than ruminating on what you did not, and remind yourself that most choices are reversible. In an age of infinite streaming 
content, dating apps, and career paths, learning to navigate choice may be one of the most essential skills for modern well-being.

The following activities are organized into three sections: Pre-Reading (activating prior knowledge and vocabulary),  and Post-Reading (comprehension, analysis, and metacognition).
Part 1: Pre-Reading Activities
Activity 1: Anticipatory Guide – Agree/Disagree
Target: Activating schemas and predicting content.
Instructions: Before reading the passage, read each statement below. Decide whether you agree or disagree. After reading, revisit your answers and note if the text changed your mind.
	Statement
	Pre-reading: Agree/Disagree?
	Post-reading: Same or Changed?

	
	
	

	1. Having more choices always makes people happier.
	
	

	2. Most people find it easy to choose from a large number of options.
	
	

	3. The more you compare options, the more satisfied you will be with your final choice.
	
	

	4. Some people are naturally better at handling many choices than others.
	
	

	5. The best solution to too much choice is to have stores offer fewer products.
	
	




Activity 2: Vocabulary Preview 

Instructions: Before reading, locate these key terms in the passage. Match each word to its definition. Then, identify the prefix or root that gives a clue to its meaning (e.g., para- = beside/abnormal; satis- = enough).
	Word
	Definition

	1. Paradox (n.)
	A. The feeling of being unable to decide

	2. Paralysis (n.) – as in "decision paralysis"
	B. Thinking deeply about past choices with sadness

	3. Opportunity cost (n.)
	C. A statement that seems contradictory but may be true

	4. Ruminating (v.)
	D. The value of the best alternative you did not choose

	5. Maximizer (n.)
	E. Someone who seeks the absolute best possible option



Extension : The word satisficer combines "satisfy" and "suffice." What do you predict it means before reading the definition in the text?
After reading:
Activity 5: Chunking and Summarizing 
Target: Identifying main ideas at the paragraph level.
Instructions: The passage has 7 paragraphs. After each paragraph, pause and write a one-sentence summary (maximum 15 words). Do not copy directly—use your own words.
	Paragraph
	Your 15-word summary

	1 (jam store example)
	Example: More choices seem good but may reduce happiness.

	2 (definition of paradox)
	

	3 (decision paralysis study)
	

	4 (lower satisfaction and opportunity cost)
	

	5 (raised expectations)
	

	6 (maximizers vs. satisficers)
	

	7 (solutions)
	




Part 3: Post-Reading Activities 
Activity 6: Literal Comprehension Check
Target: Explicit information retrieval.
Instructions: Answer the following questions using direct evidence from the text (cite paragraph number).  
-What percentage of shoppers bought jam after seeing 24 varieties? (Parag. 3)
-According to the passage, what two personality types did Barry Schwartz identify? (Parag. 6)
-Name two practical tactics Schwartz suggests for managing choice. (Parag. 7)
Activity 7: Inferential and Critical Thinking Questions
Target: Building the situation model, inferencing, and critical analysis.
Instructions: Answer in 2–3 complete sentences. Your answer should not be directly stated in the text.
- Inference: Why might a maximizer be less happy than a satisficer even if the maximizer objectively makes "better" choices?
- Author's Purpose: Why does the author begin with the example of jam in a grocery store? What effect does this opening have on the reader?
-Apply: Imagine you are shopping for a new smartphone. Using the concepts from the passage, explain two specific strategies a satisficer would use, and two that a maximizer would use.
[bookmark: _GoBack]- Evaluate: The author states, "The solution is not fewer choices in society but rather better strategies for managing choice as individuals." Do you agree or disagree? Defend your position with reasoning. 

