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Course Content, Research, and References 

I. Course Content: 

1. Introduction to Services Marketing  

2. Concept of Service and Its Distinctive Characteristics  

3. Service Package (Core Service and Supplementary Services)  

4. Classification of Services  

5. Service Marketing Mix  

6. Consumer Behavior in Services  

7. Relationship and Interaction Management in Services  

8. Service Quality Management  

II. Research Topics: 

1. Introduction to Services Marketing  

2. Fundamentals of Service  

3. Study of Service Consumer Behavior  

4. Strategic Positioning of Service in the Market  

5. Marketing Mix (Product, Price)  

6. Marketing Mix (Distribution, Promotion)  

7. Service Quality and Brand Positioning  

8. Customer Relationship Management in Services  

9. Innovation and Development of New Services  

10. Applications in Services Marketing  
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