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'RAMESH SHARDA et autres,BUSINESS INTELLIGENCE AND ANALYTICS: SYSTEMS FOR DECISION
SUPPORT, PEARSON, TENTH EDITION, 2015, pp:150-153.
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2Gregory Richards et autres, AN EMPIRICAL STUDY OF BUSINESS INTELLIGENCE IMPACT ON
CORPORATE PERFORMANCE MANAGEMENT" (2014). PACIS 2014 Proceedings. Paper 341.
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Source : Garnier Alain, L’information non structurée dans I’entreprise: usages et outiles, éd.
hermes-lavoisier, Paris, France, 2007 .



