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Competition Law

1. Introduction

Competition Law—also known as Antitrust Law—is a set of legal rules that aim to promote fair
competition in the market and prevent monopolies or unfair business practices. It ensures that
businesses compete honestly, which benefits consumers with better prices, quality, and innovation.

2. Definition

Competition Law is the branch of law that regulates market behavior by prohibiting companies from
engaging in actions that limit or distort competition, such as price fixing, cartels, or abuse of dominant
position.

3. Objectives of Competition Law:

-Protect free and fair competition in the market.

-Prevent monopolies and dominant market control.

-Encourage innovation and economic efficiency.

-Protect consumers from unfair prices or limited choices.

-Ensure equal opportunities for all businesses.

4. Main Principles:

-Prohibition of anti-competitive agreements: Companies cannot agree to fix prices or divide markets.

-Control of dominant positions: Firms with large market power must not abuse it to eliminate
competitors.

-Merger control: Governments may block mergers that would reduce competition.
-Transparency and fairness: Businesses must operate openly and honestly in the market.
5. Enforcement:

Competition laws are enforced by national competition authorities or antitrust agencies, such as the
European Commission, the U.S. Federal Trade Commission (FTC), or local Competition Councils.

These authorities can investigate, fine, or dissolve companies that violate competition rules.

6. Importance




Competition Law is essential for a healthy economy. It protects small and medium businesses,
encourages innovation, and guarantees that consumers enjoy lower prices and higher quality. Without it,
markets could be controlled by a few powerful corporations.

7. Conclusion

Competition Law is a cornerstone of the modern economy. It promotes fairness, efficiency, and
innovation, ensuring that no single company can dominate the market. Strong competition laws help
build economic justice and sustainable growth.

Key Terms Glossary — Competition Law
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Competitionaudliall;

The rivalry between companies to attract customers by offering better goods or services.
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Monopoly \SiaYl.

A situation where one company controls the entire market for a product or service.
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Antitrust Law_)SiaY) dadl<a o 5l

Another name for competition law; it prevents unfair monopolies and market abuse.
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Market Dominanceis sl diagll:

When a company has major control or influence over a market.
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Price Fixing jlawsy!) cu:

An illegal agreement between competitors to set or maintain prices at a certain level.
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.CartelJ: )\l

A group of companies that secretly agree to restrict competition.

Ll e aal) e 1y (385 S 58 de gana,




Mergerz ety

The joining of two or more companies into one entity.
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Acquisitional 3wyl

When one company buys another company.
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Abuse of Dominant Position sl S jall JMaia) selul;

When a dominant company uses its power to harm competitors or consumers.
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Consumer Welfaredlgiual 4ali 5.

The benefit that consumers gain from fair competition, such as lower prices and better quality.
Alall 52 sall 5 Amiiall L) e Alaball Zdliad) (e () sSltinnall Ledle Juany i) 5,

Free Markets adl (3 sudl:

An economic system where prices are determined by supply and demand without interference.
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Economic Efficiency4:abaiiy! 3¢l

The optimal use of resources to produce goods and services.
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Regulatory Authoritydaedaill el

A government body responsible for enforcing competition laws.
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Fair Tradedaladl 5 il

Trade conducted according to ethical standards ensuring fairness for all parties.
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