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(A Concept Map for the Marketing ResearProcess) (i sl ¢ gas 8 g el Araalia dday A
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( a Paradigm for Constructing Multi-Item Scales) il lad) dawtia ulila g glat 63 | gad

A variety of scale configurations may be employed to measure the gentleness of Cheer ‘ L J.la.t » 3,[43
detergent. Some examples include:

Cheer detergent is: v
1. Very Very Ll e Glylandl (o dadgi de gane walgd

gentle e gl Ggally A galalf cslillly

Very ; v
gentle falieu &l ylaadl (po dddas de gano £ A5

RPPWPCRTINT

85245 gl ayl e A (3 Sbilaall gan

! v

ery gentle

— — — — — — oSlaanyl Julailf ¢/,
Harsh  Somewhat  Neither  Somewhat  Gentle Very ) ’
harsh harsh gentle gentle |
nor

gentle (oo (pulads J:‘-9"°:‘

o ] [' 0 . o |
Neither
harsh
nor
gentle

AALEAL e po sl (o sl 2an

5Bl A8 55 50 S (50 (uLibl pasl
praxill

v

(oilgll uladlf s




Gageadll o @ lunTeu¥) 4L unilal] iy

~ : »YueLY L udhé L,
laa 0o o2l e oSl sé i
U2 - PP ¥ P9 Sl Y (S Fiudil (S il
R e
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(Steps for preparing data for analysis) Juadll Ulull alas) & ghs
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(Valuable advice for practical application) (olaxdl gaslailldasd pileas
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Table 2.3 A typical market research timetable

P o ) o i
Focus grouprecruitment 00 94 | | o o o
[Focusgrouwps | [ P ] ]
[Qualitativedebriet | | | P ] |
Juestionnaire design I N N S e
[Samplecomposition | | | P b
(Fieldwork | 1 1 | P
(Analysis 1 | 1 ]
Presentationdevelopment | | [ | | |

1

e
e
Ll
e
L |
)
L
(Presentation | | ] | Ll




(An example of a real survey paper) (o8ada (jlasicl d8y9 (e Jlio

Good Grub Restaurant - Customer Satisfaction Survey

Good Morning/afternoon. My name is , I am phoning from B2B
International, a research agency in Manchester. We are carrying out research for Good
Grub restaurant and we are contacting all recent visitors to the restaurant. Do you
have five minutes to help us with a few questions about your visit?

QI Have you visited the restaurant in Q7 Based on your last visit, how do
the last month? you rate the following?
Very Very
[0 THANK AND CLOSE Poor Poor OK Good Good
Speed of
service O
Cleanliness .. O
Quality of
DAY DATE MONTH the food O
Choice of
the food O
Value for
Q3 How often on average, do you visit O 0O
this restaurant?

Q2 When did you last visit the
restaurant?

Q8 How do you rate the overall
At least once a week performance of the restaurant,
At least monthly using a scale of 1 to 10, where 10 is
Less often than this.............. O excellent and 1 is very poor




(An example of a real survey paper) (818 Glavicul d8)9 (= JBio

Q4 How many people were in your
party on the last occasion you visited Q9 Are there any other comments that

the restaurant? ENTER NUMBER you would like to make about the
restaurant?
1 T ——— O

Children (under 15yrs) ........ O

Q5 What did you, personally, order
from the menu? And finally, a few questions about
yourself...

. 2
Chicken Q10 How old are you’

| o V7 SR ]

Ice Cream
Coffee/tea

Soft drink Q11 What is your zipcode?
I J

Q6 In total, how much did your party Q12 CODE gender
spend on this visit?

ENTER TOTAL: | §

THANK AND CLOSE

Figure 8.1 Sample Customer Satisfaction Survey
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FIGURE 14.2

A Codebook
Excerpt

(Steps for preparing data for analysis) Jsaill clibul) slas) &) ghad

Column
Number

Variable
Number

Variable
Name

D

Preference

Quality

Quantity

Income

Coding
Instructions

1 1o 20 as coded

Input the

number circled

1 = Weak preference
7 = Strong preference

Input the
number circled
1 Poor

7 = Excelient
Input the
number circled
1 Poor

7 = Excelient

Input the
number circled
1 = Poor

7 = Excelient

Input the

number circled

1 Poor

7 = Excelient

Input the

number circled

1 = Less than $20,000
$20,000 10 $34,999
$35.000 10 $49,99
$50,000 10 $74,999
$75.000 10 §99,999

= $100,000 or more




(Introduction on SPSS Software) SPSS 7l » 4s gaa J 92 dadia

SPSS (Statistical Package for the Social Sciences)

Is a widely distributed software program which allows data to be analysed. This
may involve simple descriptive analyses as well as more advanced techniques, such as
multivariate analysis. SPSS consists of different modules. This means that in addition
to the basic module (Base System), there are also other modules. These are normally
destined for more advanced and specialized analyses (for example, the AMOS module,
SPSS Data Entry module). SPSS works with different screens for each type of action
(for example data input, output, programming, etc.).

Extension

Case 1.1 Dell SPSS

* Data files are indicated by the extension .sav. Data Recoded.sav
* Output screen is indicated by extension .spo or .spv.

* Syntax screen is indicated by extension .sps.

CH 21 Output Table
21.4.5pv




1. Opening SPSS SPSS z=bi » i@

There are several ways of beginning a session with SPSS, depending upon whether you
intend to build a new file or to access an old one. When SPSS is opened for the first time
by clicking the SPSS icon, an opening dialog box will appear with the title SPSS

Statistics 20

BM SPSS Statistics 20

What would you like to do?

\ _:) L) Open an existing data source

- » Run the tutorial
More Files...

Type in data

Run an existing query
Open another type of file

Create new query
using Database Wizard

Don't show this dialog in the future Cancel *




SPSS gbin e Jand) AdLS

The highlighted cell is the ~ This area displays the value

cell that is currently active / of the currently active cell

B) Enrichment.SAV [DataSet3] - SPSS DagaEditor SO

iy Graphs Lltities Add-ons Window Help
>HA @ Bk A i 20m B0

1. chapters Visible: 2 of 2 Variables

I chapters ennch
4.00 27.00

1.00 48.00
2.00 46.00
2.00 44.00
2.00 42.00
3.00 40.00
7.00 17.00
< I 12

Data View @ Variable View
'S
\ SPSS Processor is ready

\‘
\
This shows that we are We can click here to
currently in the ‘Data View' switch to the ‘Variable View'

E




- Data Creation in SPSS  (SPSS) & bl &ulaain (Data input) <Uid) Jyia)

When you open the SPSS program, click File > New > Data to open a blank
spreadsheet.

3 Untitled2 [DataSet2] - IBM SPSS Statistics Data Editor =8 EcR =

File Edit View Data Transform Analyze Graphs Ultilities Add-ons Window Help

= Ik

Visible: 0 of 0 Variables

:

_

Data View Variable View

IBM SPSS Statistics Processor is ready Unicode:ON




- Defining Variables in the Variable View sdal) i e AdLd A @) patall Ciy pad

Typing data directly into SPSS A first step is to go to the ‘Variable View’ tab

<4 *Untitled] [DataSet0] - PSS Data Editor

rrEHER + @9

I -',‘(".l Decerals ] Label

+ Dt viow ), varable iew / |«

SPSS Processor 15 ready

Width Decimals Missing Columns Align Measure Role
8 o1 None 8 B Left &> Nominal N Input

ata View || NaHaBIEView)




. Defining Variables in the Variable View el e AdLE & &l paial) iy i .

1. In the first column (Name), you may type the relevant variable name

Missing Columns Align Measure Role
None 8 E Left &> Nominal N Input

ata View | NarbIENiEW)

2. the format in the second column (Type)

(0] © Variable Type

£ Numeric
Comma Width: o
Dot Decimal Places:
Scientific notation
Date
Dollar

Custom currency

Restricted Numeric (integer with leading zeros)

The Numeric type honors the digit grouping setting, while the Restricted
Numeric never uses digit grouping.

Help Cancel “




. Defining Variables in the Variable View el e AdLE & &l paial) iy i .

3. In the column ‘Label’, a description of the variable may be given if necessary.

Label -

Names Of iﬂteNiefSI Names of interviers

M Variable View

4. VALUS: For ‘Value’ type in ‘0’ and ‘female’ for ‘Value Label’ and then click ‘Add’. Use
the same method for ‘1’ and ‘male’ (do not forget to click ‘Add’ each time).

O Value Labels
Values SN0 Loe

Value Labels

None

Value | Spelling...

Label

00 = Yemale”

1.00 = "male”




. Defining Variables in the Variable View el e AdLE & &l paial) iy i .

5. Working with missing values

The user-defined values that indicate data are missing for a variable (e.g., -99). Note that this
does not affect or eliminate SPSS's default missing value code (".'"). This column merely allows
the user to specify alternative codes for missing values.

To set user-defined missing value codes, click inside the cell corresponding to the
“Missing” column for that variable. A square button will appear; click on it.

Missing

QBT The Missing Values window appears.

O O Missing Values

No missing values

L) Discrete missing values

Cancel




. Defining Variables in the Variable View el e AdLE & &l paial) iy i .

6. COLUMNS

The width of each column in the Data View spreadsheet. Note that this is not the same as the
number of digits displayed for each value. This simply refers to the width of the actual column in
the spreadsheet.

To set a variable's column width, click inside the cell corresponding to the “Columns” column for
that variable. Then click the “up” or “down” arrow icons to increase or decrease the column
width.

Type Width Decimals Values Missing Columns Align Measure

-~

Numeric 8 2 [.00, femal... -99.00 E > 3 Right Unknown

7. ALIGN

The alignment of content in the cells of the SPSS Data View spreadsheet. Options include left-
justified, right-justified, or center-justified.

To set the alignment for a variable, click inside the cell corresponding to the '"Align'" column
for that variable. Then use the drop-down menu to select your preferred alignment: Left,
Right, or Center.

Type Width  Decdmals Values Missing Columns Align Measure

-~

Numeric 8 2 [.00, femal... -99.00 B - 3| Right Unknown




8. MEASURE: The level of measurement for the variable (e.g., nominal, ordinal, or scale).

To define a variable's measurement level, click inside the cell corresponding to the “Measure”
column for that variable. Then click the drop-down arrow to select the level of measurement
for that variable: Scale, Ordinal, or Nominal.

Measurement Level: | ¢

« It is vital that you correctly define each variable's measurement level.

- Incorrectly specifying measurement level can have unintended and potentially disastrous
effects on your results.

« By default, variables with numeric responses are automatically detected as “Scale”
variables.
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. Defining Variables in the Variable View el e AdLE & &l paial) iy i .

9. ROLE: The role that a variable will play in your analyses (i.e., independent variable, dependent
variable, both independent and dependent). Some options in SPSS allow you to pre-select
variables for particular analyses based on their defined roles. Click

Input: The variable will be used as a predictor (independent
variable). This is the default assignment for variables.

Target: The variable will be used as an outcome (dependent
variable).

N Input
Both: The variable will be used as both a predictor and an outcome d ,T_a;;et
(indepen dent and dependent Variable). g h:rn'c
W4 Partition

o Split

None: The variable has no role assignment.
Partition: The variable will partition the data into separate samples.

Split: Used with the IBM® SPSS® Modeler (not IBM® SPSS® Statistics).



Ma D dudy i) bl JA) 3 (variable view) <l sially Aalldl) (&l AdL .

@ SPSSStatistics File Edit View Data Transform Analyze Direct Marketing Graphs Utilities Add-ons Window

. @) d Table 15.1 Input.sav [DataSet2] - IBM SPSS Statistics Data Editor

HE W e~ Bl H HE BoE 100 5

Type Width  Decimals Label Missing Columns Align Measure
Respondent Nu... None None = Right &> Nominal

== Right f Scale
== Right & sale
== Right & sale
= Right & sale
Z= Right & scale
= Right & sale
== Right .f Scale
= Right & sale

Numeric 11

Numeric Sex {1, Male}... None

familiar Numeric Familiarity {1.,VeryUnf.. 9
iusage Numeric Internet Usage... None
lattitude Numeric Attitude towar... (1, Very Unf
tattitude Numeric Attitude towar... {1, Very Unf
ishopping Numeric Internet Shopp... {1, Yesl..

ibanking Numeric Internet Banking {1, Yesh..

0
0
0
0
0
0
0
0
2

AT AT 4V 4T 4T 4F 4T 4

iusagegr Numeric Internet Usage... {1.00, Light...
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@ SPSS Statistics File Edit View Data Transform_ Analyze Direct Marketing Graphs Utilities Add-ons Window

. @] d Table 15.1 Input.sav [DataSet2] - IBM SPSS Statistics Data Editor

=1- ISH " ke i Eg Q%:e “] 11?:] >

familiar iusage iattitude tattitude ishopping ibanking iusagegr
14 2.00

=3
—

1.00
1.00
1.00

NOW W NN
~

2.00
2.00
1.00
2.00
2.00
2.00

O 0 N DY B e W N

2
3
4
5
6
7
8
9

—
o

1.00
1.00
2.00

e
w o~

—
i

2.00
1.00

—
=

o o O M AW W W N

A - R R D R L D D |

—
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In order to discuss the different items which are important during the input of data, the
following simple example is used here. Suppose the user would like to input the fol-
lowing table into SPSS:

Table 1.1

Name Gender Height (cm) Weight (kg)

Joseph 1 180 75
Caitlin 0 165 67
Charles 1 175 80
Catherine 0 170 70
Peter 1 185 75

There are two methods which may be used to input this data into SPSS: they may be
either typed in directly or imported from another application program.



® SPSS Statistics File Edit View Data

Transform Analyze

Direct Marketing Graphs

kst Jial Ja

Utilities

-

Add-ons

Window

FHHE @ =

Name
Name

"

4 BMI .sav [DataSet1] - IBM SPSS Statistics Data Editor
=BE5 N i = -

Wigth Label Role
N Input
N Input
N Input

N Input

Values Columns

None

Type Decimals

Sering

Missing Align

B Left
2= Right
3| Right
3] Right

Measure

0 Nominal

Cender Numeric {.00, femal... 0 Nominal

& sale
& sale

Height Numeric None

Weigh Numeric Nome
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