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UNWTO Tourism Highlights



http://mkt.unwto.org/sites/all/files/docpdf/unwtohighlights11enlr_1.pdf
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Inbound tourism 1990-2010*

e

==& International Tourist Arrivals (million)
=@ International Tourism Receipts (US$ billion)

g. .g. '_' § § s 5 2 % -
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Source: World Tourism Organization (UNWTO) ©

Inbound tourism by purpose of visit, 2010*
(share)

Leisure, recreation VFR, health,
and holidays religion, other

51% 27%
Business and

professional
Not specified 7% 15%

Source: World Tourism Organization (UNWTO) ©

Inbound tourism by month
International Tourism Arrivals (million)
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Source: World Tourism Organization (UNWTO) ©

Inbound tourism by mode of transport, 2010*
(share)

N\

Rail 2%

Water 6%

Source: World Tourism Organization (UNWTO) ©




International Tourist Arrivals Market Change Average annual
(million) (%) : growth (%)

World
Advanced economies!
Emerging economies?

By UNWTO regions:

Europe . : : 2.1
Northern Europe . -5. ! 29
Western Europe -3. ; 1.0
Central/Eastern Europe t -9, i 32
Southern/Mediter. Eu. -3, : 25

Asia and the Pacific A 6.3
North-East Asia 6.7
South-East Asia : ! 6.8
Oceania : 8.1 ; : 1.9
South Asia ; 42 g 4 ; i 6.2

Americas 109.0 -49 64 1.6
Noth America 80.7 -5.7 6.6 0.7
Caribbean 140 y -2.8 3.0 1.6
Central America d 26 g A A -14 38 6.2
South America ; 117 2.3 9.7 44

Africa 189 . 4 3.7 1.3 6.4
North Africa 13 25 6.2 6.2
Subsaharan Africa 11.6 44 8.0 6.6

Middle East 9.6 13.7 : : . . E 6.4 43 1441 9.6

Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO, June 2011)
1 Based on the classification by the International Monetary Fund (IMF), see Statistical Appendix at www.imf.org/external/pubs/ft/weo/2011/01.




International Tourism Receipts 5 Euro
Local currencies, constant prices s
change (%) val  (bilion) peramival
: ' : ' 2009 2010 2010

World
Advanced economies!
Emerging economies’

By UNWTO regions:

Europe . . X . 294.6 306.4 640
Northern Europe 2.5 . . . 42.0 44.6 760
Western Europe 2.2 . . 103.1 107.1 700
Central/Eastern Europe 4.3 . . . 34.0 36.0 380
Southern/Mediter. Eu. -0.6 . . 115.6 118.7 700

Asia and the Pacific 4.6 . 145.6 187.6 920
North-East Asia 8.2 . 725 92.3 830
South-East Asia -0.8 . . 384 51.3 740
Oceania 3.2 . . . 24.0 29.7 2,570
South Asia 1.7 . . 10.7 14.2 1,290

Americas 49 . X 1191 137.4 920
North America 6.9 . 854 98.9 1,010
Caribbean -3.2 . . . 16.2 17.8 890
Central America 0.3 . . . . . 44 5.1 640
South America 3.1 . . . 131 15.5 660

Africa -2.5 ; X . 20.6 23.9 480
North Africa -3.9 y . . . 7.1 7.5 400
Subsaharan Africa -1.8 . . . 135 16.3 530

Middle East 5.5 . 30.1 37.9 630

Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO, June 2011)
1 Based on the classification by the International Monetary Fund (IMF), see Statistical Appendix at www.imf.org/external/pubs/ft/weo/2011/01.
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Americas

oy
“

Y193
v million (16%)

Se 304
USS$ bn (24%)

Source: World Tourism Organization (UNWTQ) © '

Africa } 53

million (5%)

Se33 &8
S$ bn (3%) I8

World

International tourist arrivals: 1186 million

International tourism receipts: US$ 1260 billion




World inbound tourism
240
220 International tourism arrivals

International tourism receipts (real terms)

200

100

180

160

Index 1995

140

120

100

1995 2000
Source: World Tourism Organization (UNWTO) ©

Inbound tourism by mode of tran:

Road (39%)

Leisure, recreation
and holidays
(53%)

Air (54%)

Rail (2%)
Water (5%)

Source: World Tourism Organization (UNWTO) ©

sm by purpose of visit, 2015* (share)

VFR, health,
religion, other
(27%)

Business and
professional
(14%)

Not specified (6%)

Source: World Tourism Organization (UNWTO) ©




World
Advanced economies’
Emerging economies'’

By UNWTO regions:
Europe
Northern Europe
Western Europe
Central/Eastern Europe
Southern/Medit. Europe
-of which EU-28

Asia and the Pacific
North-East Asia
South-East Asia
Oceania
South Asia

Americas
North America
Caribbean
Central America
South America

Africa
North Africa
Subsaharan Africa

Middle East

36.4
112.2
57.9
98.0
268.0

82.1
41.3
28.5
8.1
4.2

108.9
80.5
14.0

2.6
1.7

18.7
8.4 7.3
6.4 11.5

0.6 12.7

2000

674
424
250

22.4

Source: World Tourism Organization (UNWTO) ©. Please see page 9 for symbols and abbreviations.

International tourist arrivals
(million)

2005 2010

809 950
470 516
339

Market

share (%)
2015* 2015*
1,186 100

653 556.0
533 45.0

Change
(%)

13/12 14/13

4.6 4.2
4.6 5.7
4.6 2.4

n "

2.3
5.3
2.1

-6.2
6.9
4.8

.1

7.3
3.0
6.1
9.6

8.5
9.7
9.5
5.6
7.1

1.1
1.4
2.7

6.7

Average
a year (%)

15*/14 2005-'15*

4.6
5.0
4.1

3.9

o

(Data as collected by UNWTO, July 2016)

1 Classification based on the International Monetary Fund (IMF); see the Statistical Annex of the IMF World Economic Outlook of April 2016, page 146, at www.imf.org/external/ns/cs.aspx?id=29.




Destinations

Africa

North Africa
Algeria
Morocco
Sudan
Tunisia

Destinations
Middle East

Bahrain
Egypt
Iraq
Jordan
Kuwait
Lebanon
Libya
Oman
Palestine
Qatar
Saudi Arabia
Syria

Utd. Arab Emirates

Yemen

2010
50,426

19,682
2,070
9,288

495
7,828

2010
54,699

Series

995
TF 14,051
VF 1,518
TF 4,207

207
TF 2,168
TF .
TF 1,441

522
TF 1,700
TF 10,850
TF 8,546

THS 7,432
TF 1,025

International tourist arrivals
(1000)

2013
54,693

20,722
2,738
10,046
591
7,352

2014
55,309

20,431
2,301
10,283
684
7,163

2015*
53,466

18,031
1,710
10,177

5,359

Change (%)

13/12
4.4

5.8
3.7
7.2
2.9
5.0

International tourist arrivals
(1000)

2013
49,127

1,069
9,174
892
3,945
307
1,274

1,392
545
2,611
15,772

9,990
990

Source: World Tourism Organization (UNWTO) ©. Please see page 9 for symbols and abbreviations.

2014
52,440

838
9,628

3,990
198
1,355

1,519
556
2,826
18,260

2015*
53,330

9,139
3,763

1,518

14/13 15*/14
1.1 -3.3

-1.4 -11.7

-16.8 -25.7
24 -1.0
156.7

-2.6 -25.2

Change (%)
14/13 15*/14 2015*

13/12
-2.9

5.4
-18.1
-19.7

-6.2

2.0

-6.7

12.2
11.3
11.3
-3.4

11.3
13.3

6.7 1.7

-21.6 .
50 -5.1
1.1 i

-35.4
6.3
9.1
1.9

8.2
15.8

Share (%)
2015*

100

33.7
3.2
19.0

10.0

Share (%)

100

ol

2.8

2010
31,183
9,662
220
6,703

94
2,645

International tourism receipts
(US$ million)

2013
35,562

10,063
250
6,849
773
2,191

2014
36,125

10,640
258
7,056
967
2,359

2015*

33,069
8,555
6,003

949
1,354

International tourism receipts
(US$ million)

2013
46,580

1,165
6,047

4,117
298
6,492

1,295

789
3,456
7,651

12,389
940

2014
51,566

1,197
7,208

4,375
369
6,523

1,376

603
4,591
8,238

13,969
1,026

2015*
54,380

6,065
4,065

499
6,857

1,540

5,035
10,130

16,038

Share (%)
2015*

100

25.9

18.2
29
41

Share (%)
2015*

100

2.8
1.7
9.3
18.6

29.5

(Data as collected by UNWTO, July 2016)




International tourism receipts Market Receipts (USS) Receipts (euro)
Local currencies, constant prices (% change) share (%) (billion) per arrival (billion) per arrival

12/11 13/12 14/13 15*/14 2015* 2014 2015* 2015* 2014 2015* 2015*

World 4.3 5.9 5.1 4.4 100 1,309 1,260 1,060 986 1,136 960
Advanced economies’ 3.6 6.1 4.9 3.1 61.5 829 774 1,190 624 698 1,070
Emerging economies’ 5.4 5.5 5.5 6.7 38.5 481 486 910 362 438 820

By UNWTO regions:

Europe 1.8 4.1 4.3 3.0 450.7 740 386.6 406.2 670
Northern Europe 3.3 7.5 6.4 7.6 : 78.4 1,030 62.1 70.7 930
Western Europe 2.7 X2 3.3 0.2 146.4 810 130.7 131.9 730
Central/Eastern Europe 4.3 3.5 -0.9 -0.4 c 50.1 400 43.8 45.2 360
Southern/Medit. Europe -0.3 4.8 6.1 5.0 175.8 780 149.9 168.4 700

-of which EU-28 1.5 3.8 4.6 3.4 373.4 780 321.6 336.5 700

Asia and the Pacific 7.6 9.3 5.3 4.0 418.3 1,500 316.2 377.0 1,350
North-East Asia 8.6 10.4 6.1 0.8 236.7 1,670 1791 213.3 1,600
South-East Asia 10.9 10.6 2.0 7.8 . 108.3 1,030 81.4 97.6 930
Oceania -1.8 2.0 7.2 919 : 41.9 2,940 33.6 37.8 2,650
South Asia 4.9 8.7 8.5 7.1 . 31.4 1,720 221 28.3 1,650

Americas 4.7 6.7 6.4 7.8 303.7 1,580 216.8 273.7 1,420
North America 5.0 7.4 6.6 8.2 238.5 1,870 169.3 214.9 1,680
Caribbean 1.2 3.7 4.8 5.8 2.2 28.1 1,170 20.1 25.3 1,060
Central America 7.8 7.2 6.2 7.3 0.9 11.5 1,120 8.0 10.4 1,010
South America 4.8 3.4 6.2 7.0 2.0 25.6 830 19.3 23.0 750

Africa 6.2 2.4 2.4 2.4 2.6 33.1 620 27.2 29.8 560
North Africa 8.2 -2.1 5.2 -9.8 0.7 8.6 470 8.0 7.7 430
Subsaharan Africa 5.5 4.2 1.4 7.5 1.9 24.5 690 19.2 221 620

Middle East 1.8 -4.6 7.4 4.3 4.3 51.6 54.4 1,020 38.8 49.0 920

Source: World Tourism Organization (UNWTQO) ©. Please see page 9 for symbols and abbreviations. (Data as collected by UNWTO, July 2016)
1 Classification based on the International Monetary Fund (IMF); see the Statistical Annex of the IMF World Economic Outlook of April 2016, page 146, at www.imf.org/external/ns/cs.aspx?id=29.




International tourist arrivals International tourism receipts' US$ Local currencies
(million) Change (%) (billion) Change (%) Change (%)
Rank Series 2014 2015*  14/13  15*/14 2014 2015* 14/13 15*/14 14713 15*/14

France = 83.7 84.5 0.1 0.9 United States 191.3 §204:158 7.8 6.9 7.8 6.9
United States TF 75.0 77.5 7.2 B 2 China 105.4 Wl n/a 8.3 n/a 9.8
Spain TF 64.9 68.2 7.0 5.0 Spain 65.1 56.5 3.9 -13.2 3.9 4.0
China TF 55.6 56.9 -0.1 2.3 . France 58.1 45198 2.8 [E2120 2.8 =54
[taly TF 48.6 50.7 1.8 4.4 United Kingdom 46.5 4550 11.8 B=2:8 6.2 52
Turkey TF 39.8 39.5 5.3 -0.8 5 Thailand 384 446 -80 16.0 -2.7 220
Germany TCE 33.0 35.0 4.6 6.0 Italy 455 394 36 -13.3 3.6 3.8
United Kingdom TF 32.6 34.4 5.0 5.6 8 Germany 43.3 369 49 -149 4.9 1.9
Mexico TF 29.3 32.1 21.5 94 9 Hong Kong (China) 384 362 -14 -58 -15 -58
10 Russian Federation TF 29.8 eil.8 5% 5.0 0 Macao (China) 426 313 -11 -264 -1.1 -26.5

Source: World Tourism Organization (UNWTO) ©. Please see page 9 for symbols and abbref. (Data as collected by UNWTO, July 2016)

O N OO G &AW N =

(=

International tourism Local currencies Market share Population Expenditure per International departures
expenditure’ (US$ billion) change (%) (%) (million) capita (US$) (million)

2014 2015* 1413 15*/14 2015* 2015 2015* Series 2014 2015

China 234.7 292.2 n/a 26.2 23.2 1,375 213 VD 116.6 127.9
United States 1065 112.9 7.6 7.0 9.0 322 351 TD 68.2 73.5
Germany 93.3 TAT) 2.1 -0.6 6.2 82 946 D 83.0 =
United Kingdom 62.6 63.3 3.5 8.9 5.0 65 972 D 58.4 64.2
France 48.7 38.4 156.4 -5.6 3.0 64 598 TD 28.2 -
Russian Federation 50.4 34.9 13.7 10.0 2.8 239 VD 45.9 36.8
Canada 33.8 29.4 3.3 0.6 2.3 36 820 TD 33.5 32.3
Korea (ROK) 23.2 25.0 3.0 15:6 2.0 51 493 VD 16.1 19.3

9 ltaly 28.8 24.4 6.9 1.4 1.9 61 402 TD 27.2 275
10 Australia 26.4 23.5 -1.3 6.9 1.9 24 978 VD 9.1 9.5

Source: World Tourism Organization (UNWTO) ©. Please see page 9 for symbols and abbreviations. (Data as collected by UNWTO, July 2016)

1 Note that due to changes in methodology China substantially revised its international tourism expenditure series upwards for 2015 and retrospectively for 2014, while the United States revised its
series downwards from 2013 on.
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@)  UNWTO TOURISM
UNWTO  DASHBOARD

International tourist arrivals International tourism receipts International tourism exports

This page providesl an
overview of tourism 1 ' 46 6 4 1 ,466 3 JS,I;?b.IIIg

performance in the
selected year. Selecta million change (%) USD billion change (% in real terms)

region to see the key
numbers for that region

Export revenues from international tourism are

- composed of "travel" (international tour

Change by region (%) m d cf” I" (internz cmlt urism
receipts) and "passenger transport” receipts.

@ Arrivals @ Receipts (in real terms)

Share of tourism in total exports

2019 . - (goods+services)
; - M— J
. [

Please select a year
v .
2019 Asia and the Pacific Europe Middle East 7 O/D

Share by region (%) Receipts per arrival by region Share of tourism in total exports by region (%)

WO rld @ Arrivals @ Receipts

Europe Americas 1,470 USD
Please select a region
All ~ Asia and the Pacific Middle East 1,290 USD

Americas Asia and the Pacific 1230 USD

Africa Europe

Show results for the world Middle East

<&  Go back = Qverview




Employment in Tourism Industries

L EMPLOYEES (1000) Total Employees in Tourism Industries (Thousands)

India
Please select a country
Philippines
Thailand
Malaysia

United Kingdom
Korea (ROK)
Germany

Spain

Mexico

Brazil

Egypt

Turkey

Russian Federation
France

Uganda

Nigeria

Saudi Arabia
South Africa
Australia
Morocco
Portugal

Chile

2012 2013 2014 2015 2016 2017 2018 2019

& Go back




Employment in Tourism Industries

COUNTRY JOTAL EMPLOYEES (1000) A Total Employees in Tourism Industries (Thousands)

India 33,106

o Please select a country

Philippines 5224
Thailand 4,258
Malaysia 3,210
United Kingdom 2,743
Germany 2,611
Korea (ROK) 2,576
Spain 2,448
Mexico 2,266
Brazil 2,130
Nigeria 1,429
Turkey 1,401
France 1,301
Saudi Arabia 937
South Africa 706
Australia 593
Morocco 515
Chile 408
Portugal 390
Romania 372
Hungary 345
Indonesia 340

2012 2013 2014 2015 2016 2017 2018 2019

& Go back




Employment in Tourism Industries

COUNTRY TOTAL EMPLOYEES (1000) A
A

India 35,385
United States 5,835
Japan 5,760
Philippines 5,269
Malaysia 3,350
Korea (ROK) 2,652
Spain 2,511
Mexico 2,290
Germany 2,166
Brazil 2,128
Turkey 1,467
France 1,347
South Africa 682
Australia 618
Saudi Arabia 536
Morocco 532
Portugal 424
Chile 415
Hungary 364
Dominican Rep. 324
Greece 316
Algeria 300
Honduras 264
Hong Kong (China) 257

2005 2006 2007 2008 2009

& Go back

Total Employees in Tourism Industries (Thousands)

Please select a country

2012

2013

2014

2015

2016

2017

2018

2019




Employment in Tourism Industries

COUNTRY TAL EMPLOYEES (1000) Total Employees in Tourism Industries (Thousands)

United States
Piippines Please select a country
Spain

Germany

Brazil

Turkey

France

South Africa
Australia

Angola

Saudi Arabia
Morocco

Portugal

Chile

Utd Arab Emirates
Indonesia
Dominican Rep.
Hungary

Greece

Algeria

Hong Kong (China)
Belarus

Czech Republic

2012 2013 2014 2015 2016 2017 2018 2019

< Go back




Employment in Tourism Industries

COUNTRY TAL EMPLOYEES (1000) Total Employees in Tourism Industries (Thousands)

Spain 2,674
2 Please select a country
Algeria 320
Belarus 243
Angola 216
Sri Lanka 174
Costa Rica 171
Serbia 162
Taiwan (pr. of China) 105
Croatia 92
Slovenia 59
El Salvador 57
Jordan 53
Nicaragua 47
Mauritius 31
Mongolia 17
French Polynesia 12
Maonaco 8
Brunei 3
Rep. Moldova 3

2012 2013 2014 2015 2016 2017 2018 2019

& Go back




@n UNWTO TOURISM
UNWTO DASHBOARD

International Tourist
Arrivals
This page provides an
overview of international
tourist arrival. For the most
recent results by month,
select MONTHLY. For full year
results, select YEARLY.

Arrivals

YEARLY

Share of total arrivals

1,466 4 53 5.0 %

million change (%) absolute change (million)  Average annual growth in past 10 years

2019 International tourist arrivals (million) Change over previous year (%) Share (%)

Please select a year

2019 N

World

Region

OR

Country grouping

Show results for the world

<&  Go back = Arrivals

Africa 5%

Americas Middle East
15% 5%

Change over previous year (%) Subregional share (%)

Please select a region to see subregional results here.



UNWTO TOURISM
UNWTO DASHBOARD

Receipts

International Tourism International tourism receipts Change (relative) Change (absolute) Share of total receipts

Receipts
This page provides a detailed 1 ,466 3'0 2 7 1'000 USD
view of international USD billion % in real terms USD billion Receipts per arrival 100 %

tourism receipts by region.

International tourism receipts (USD billion) Change over previous year (%) Share (%)

Middle East 6%

5
a 5
. 44
3 2
2019
Please select a year I
»o r\«\"". PR
o ""\J "v\. ‘f\..

2019 e

a o A
PRS- A aA
)\ 0 200 A0

N 3 B A
ot \ N o
° O 0% 0

1 and the Pacific

World

Change over previous year (%) Subregional share (%)
Region

Please select a region to see subregional results here.

Show results for the world

& Go back = Receipts




)  UNWTO TOURISM
UNWTO  DASHBOARD

International Tourism

Expenditure 1 ,466

This page provides a detailed

27

Share of total expenditure

view of international UsD billion absolute change (USD billion) Expenditure per trip ‘ 100 % \

tourism expenditure by
region.
International tourism expenditure (USD billion)

2019

Please select a year

2019 A

World

Change over previous year (USD billion)
Region

5 5 2
-———

Show results for the world Middle  Americas  Furope

East

<&  Go back = Expenditure

Expenditure per trip (USD) Share (%)

Middle East Africa 2%

Not assigned
5%

1

Asia and the Pacific

International tourism expenditure (share %)

Region @Africa @Americas @Asia and the Pacific @Europe @Middle East




Q: UNWTO TOUR'SM Home
UNWTO DASHBOARD /ﬁ\

Outbound Tourism Share of total from selected region of origin (%)

This page provides a detailed 1413 (3] 4
r

view of the share of arrivals
in a destination region from million Change (%) Average annual growth past 10 years (%)

a selected region of origin.

Share of arrivals in destination regions by region of origin (%) Destination region (change in %)

2018

Please select a year

@ Change over previous year @ 10 year average annual growth
. Not specified

2018 \/ Middie East

World

Destination region

Asia and the Europe Middle East

All
Pacific

Show results for the world Intraregional travel - share (%)

All regions
Region of origin
Americas

Show results for all regions

<& Go back = Outbound




s :
UNWTO Seasonality

urism Organization

® Volume ©® Share (%) ® Seasonality Indicator @ Seasonality Map(Q)

Region

Al International tourist arrivals (Thousands) ® International tourism receipts (USD Million)

Subregion COUNTRY @ China @France @ ltaly ®Spain @ United States COUNTRY @France @Spain @Thailand @ United Kingdom @ United States

Fe &

—

s

Country

Country

o A & & ! o & ~Eb et et
AN W }0@) Q\\.;o. RO
b e -

) 1%
g \L\O QP

Month Quarter

& Go back




8 UNWTO TOURISM
UNWTO DASHBOARD

International Tourism
Exports

This page provides a detailed 1,71 9 1 466 2 53 ’

view of international USD billion USD billion USD billion -
tourism exports and the

share of tourism in total
exports and service exports. Tourism exports (USD billion)

Tourism exports = International tourism receipts  + Passenger transport Share of total exports Share of service exports
28 %

Share of tourism in TOTAL exports by region (%)

®International tourism receipts @ Passenger transport 1980 @selected year

/—\_//— 1%
/J

2019

2019 e

9% g% )
000 6o - 7% go
4% 3% .
Please select a year 2%

Africa Americas A nd the Europe Middle East

World

Tourism exports (share %) Share of tourism in SERVICES exports by region (%)

Region ®International tourism receipts @Passenger transport 1980 @selected year
15%

40 %

- Americas Asia and the Europe Middle East
Show results for the world Pacific

<  Go back = Exports




UNWTO TOURISM Transport
UNWTO DASHBOARD Mode

Mode of Transport g R

This page provides an
overview of the mode of o (o) 0
transport across regions and 5 8 A’ 4 /O 2 /O

over time.

By region (share %) By transport mode (million)

Transport Mode @ Air @Rail ®Road @Water @ Air @Rail ®Road @Water

s —
2018

30%
Please select a year -

45%

2018 hd

World
Average annual growth rate (%) since 2008
Region
S
49%

Africa Americas Asia and the  Europe Middle East
Pacific Water Road

Show results for the world

& Go back = Mode of Transp...




B Source Markets for
o France

® Region (@ Subregion Destination

Q© Arivals Multiple selections v All v France

QO ovemights Please select an indicator @)
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First, it is important

to recognize that i UNWTO TOURISM Purpose of

tourism is just one UN?IVTO DASHBOARD Trip
form of activity -

undertaken ;
Puposeof T g Busies a prfesioa

during a period of This page provides a detailed

overview of the purpose of 5 6 % 1 2 % 5 %

trip across regions and

Leisure is defined as throughout time.

I« “time at

one’s disposal’l and
therefore can be
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activity apart from 2018
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